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SLOGAN CORE VALUE
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SLOGAN CORE VALUE

02
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BASIC SYSTEM

01
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05
06
07
08
09
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12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30

SYMBOL MARK RATIO / Al#Ot=3
SYMBOL MARK / A0t
SYMBOL MARK (SOLID COLOR) / AlOt= chaiste
SYMBOL MARK (LINE TYPE) / Al0t3 2tolEtY
SYMBOL MARK (SECTION TYPE) / Al40}=3 HE}Q
LOGOTYPE (KOREAN) / 22 2 1EIQ
LOGOTYPE / 21E}
LOGOTYPE (ENGLISH) / ¥2 Z1EI|
SIGNATURE (HORIZONTAL) / 22 A|JLA %
SIGNATURE HORIZONTAL)/%—-— AlJLA z
SIGNATURE (HORIZONTAL) / 92 A|TL|X &t
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SIGNATURE (VERTICAL) / 2GS & =
SIGNATURE (VERTICAL) / =<
ADDRESS BLOCK / At
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SYMBOL MARK USAGE WITH CI FOR ‘GU’ / AtX|++ &iHOt3 38

MAIN COLOR SYSTEM / T A4 At

MAIN COLOR SYSTEM / T A4 At

SUB COLOR SYSTEM / E Z M A¢

SYMBOL COLOR REGULATION / Al A AF 3
SYMBOL COLOR VARIATION / Al MAtste
UNICOLOR USAGE / EHMgt2

MINIMUM SIZE / | & At2FH

INCORRECT USAGE / A2 2 X713

31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57

EMBLEM (BASIC) / AEH
EMBLEM (VARIATIO )

SLOGAN (SIGNATURE) / &
SLOGAN (SIGNATURE) / 227 AES
SLOGAN (SIGNATURE) / 22 A|OL|X 7t2%
MINIMUM SIZE / &| A& AFR A

SLOGAN (SIGNATURE-MARKETING) / A| LA OF|El
TYPEFACE (KOREAN) / 22 X|HMH|(H=L)
TYPEFACE (ENGLISH) / ¥2 X|IHAK|(HI=)
TYPEFACE / XIZMA|(228)

SIGNATURE / &7 2t A4 Al LK

E
R
=

SIGNATURE / E&7|2H- Al 4 A|OLIN 2HE =8 3 xst
SIGNATURE / ARRIA A|TLIH RS S8 %3
SIGNATURE / 47| A4 ALK JHE =8 Adtxg
SIGNATURE / Alel4 AlTL|H 2HE £8 Msixg

GRAPHICS MOTIF / J2{Z|2E|
GRAPHICS MOTIF / JE{ & HE|
BORDER LINE / £{2fel
PATTERNS / H-8I4&
PATTERNS / M EIiH
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BASIC SYSTEM

SYMBOL MARK RATIO
CEUE]
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BASIC SYSTEM 02 SYMBOL MARK LU0 E = SMZHAQ| O|0|X|S LiHESH= AlZt HHEE T A| OFO|HIEIE|Q| 7HE 40| &= 7|2 AL CF.
AMdor= Y029 Hel, iz, MY S2 Y2|= HPSIO M= of |, L= 2] 28 A|of|= 7H0|=2tel MF Ao
+EE CO[EE Z83t= A2 FACR SIL XM Kol SE4 Y8 TYQ| AIZ0| 27t58 32, HMAIE
J2|E A AR HIZ| ol w2t ekt M= ALZsHoF gLict
FULL COLOR GRADATION

p— T
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B I

@ c75/M100 @ M100 ® v

9
/]

K60 opacity 0%
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BASIC SYSTEM

SOLID COLOR

SYMBOL MARK (SOLID COLOR)

AHOt3 chiEg

|4 4% o> o>
AT rué nE

>~

BUSAN
DYNAMIC

DARK MAGENTA
C30/M100

BUSAN

DYNAMIC

LIGHT MAGENTA
M70

BUSAN
DYNAMIC
MAGENTA
M100

BUSAN
ORIGINAL
BLUE
€100/ M80

CIOIHE 283

b

=o
o=

o [=}
22 Y%= oLt XS jHle] SA4
|84 2} 5ol w2t B EFobA| FAHALSBHoF BILICt,

GRID SYSTEM

[OIXIE tESH= AlZt BHE2 T A| OFO|HIE[E| | 7HY 0| &= 7= R4 YL L.
20| = HFBIOIA = oF £, HHOIT 9| 2E Alo|= 10| =2tel MFuliol

18 M| A20| 27t B2, HAE
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BASIC SYSTEM 04 SYMBOL MARK (LINE TYPE) LU0 E = SMZHAIQ| O|0|X|S LiHESH= AlZt HHEE T A| OFO|HIEIE|Q| 7HE 40| &= 7|2 AL CF.
AMHOr3 2felEtY HEnpR9| Hel, iz, MY SS L= HPSIO M= of |, Hat=2] 28 Alof|= 7H0| =2t MF Ao
+EE CO[EIE Z83t= A2 fACR SIL XM Kol S84 Y8 T AIZ0| 27t58 32, HMAIE
J2|E A AR HI| ol w2t kst M= ALZsoF gLict
LINE TYPE GRID SYSTEM

BUSAN DYNAMIC MAGENTA
M100
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BASIC SYSTEM 05 SYMBOL MARK (SECTION TYPE) LU0 E = SMZHAIQ| O|0|X|S LiHESH= AlZt HHEE T A| OFO|HIEIE|Q| 7HE 40| &= 7|2 AL CF.
Ao HERY HEnpR9| Hel, iz, MY SS L= HPSIO M= of |, Hat=2] 28 Alof|= 7H0| =2t MF Ao
+EE CO[EIE Z83t= A2 fACR SIL XM Kol S84 Y8 T AIZ0| 27t58 32, HMAIE
J2|E A AR HI| ol w2t kst M= ALZsoF gLict
SECTION TYPE GRID SYSTEM

4

BUSAN DYNAMIC MAGENTA
M100
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BASIC SYSTEM 06 LOGOTYPE (KOREAN) ZUEIAR HHOIRS SH SLAZHA| HIFL OLOJHIE|E|S] SiM0] B|= 7|2 2424 H€0tA9] o|o|X|2t
=F EEIY ZobE & AZF WL E CIXAYJLICE 20ERIS 2210 2& HEHo]| K2} B2 et 20|22 2Xte| HE,

COLOR SYSTEM

Process Color

M10 / K80

PANTONE + Solid Coated RGB Color
PANTONE Cool Gray 11C R51, G46, B51 #332e33

Color Tone

10% 20% 30% 40%
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BASIC SYSTEM 07 LOGOTYPE ZUEIAR HHOIRS SH SLAZHA| HIFL OLOJHIE|E|S] SiM0] B|= 7|2 2424 H€0tA9] o|o|X|2t
EIEY ZobE & AZF WL E CIXAYJLICE 20ERIS 2210 2& HEHo]| K2} B2 et 20|22 2Xte| HE,
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BASIC SYSTEM 08 LOGOTYPE (ENGLISH) ZUEIAR HHOIRS SH SLAZHA| HIFL OLOJHIE|E|S] SiM0] B|= 7|2 2424 H€0tA9] o|o|X|2t
IE EUEIY ZobE & AZF WL E CIXAYJLICE 20ERIS 2210 2& HEHo]| K2} B2 et 20|22 2Xte| HE,
| =

BUSAN METROPOLITAN CITY
BUSAN
METROPOLITAN CITY

BUSAN
METROPOLITAN CITY
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BASIC SYSTEM

ALKz dEoraet 2 eSS Y-t J|Eof what Zeet

MAF E2 O]
—o o= o

09 SIGNATURE (HORIZONTAL) 2y
=2 AJLN Fex RUEHOZ AZY £ UATF HLSIAELICE AlTLIKS 37], dl2), 4
ALK 2 Aloll= 710 =2kl MF Ao +=EE } S FH|Z 2 2l =4510

18

B

2A
3A
10A
TA
KA RH "
10A
2A

HOZ 2t 7|50t S0 LA HAFo|D
o2 HHOIOIAL oF 5/,
AFgBHOIOF BILICE,

BRAND DESIGN GUIDELINES _ 23



BASIC SYSTEM 10 SIGNATURE (HORIZONTAL) AILNE dEotaet 2OERIS Lot 71F0 wat Zgfet A= 2t 7|S0[Lt &0 S| HIAIF 0|
22 AIYH FRxF RUEHOZ AZY £ UAZF NUSIAELICE ALK 37|, iz, Mt S o2 HEFSIH M= o £|H,
ALK 2&Aloll= 710 =2kl MF Ao +SEl Y0 E FH|2| =2 Sl £4510] AH2510{0f LTt
SOLID COLOR

H Ao
S Bl
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7|50[Lt =01 SEA| HAHHo|

BASIC SYSTEM 1 SIGNATURE (HORIZONTAL) AILME dEotaet 2ERIS Y 7|F0 wat gt Aoz 2t
FE AN ez 2UHOE MY 4 ALS NLSIASLICE ATLIXO 37, H|E1I M SS YOIZ HESIHME oF &,
ALK 2&Aloll= 710 =2kl MF Ao +SEl Y0 E FH|2| =2 Sl £4510] AH2510{0f LTt

BUSAN
METROPOLITAN CITY

2.5A
3A

A

10A

HAB7H A
10A
2A |
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BASIC SYSTEM

12 SIGNATURE (HORIZONTAL) AILNE dEotaet 2OERIS Lot 71F0 wat Zgfet A= 2t 7|S0[Lt &0 S| HIAIF 0|
= AIOUAN zHeze RUEHOZ AZY £ UAZF NUSIAELICE ALK 37|, iz, Mt S o2 HEFSIH M= o £|H,
ALK 2&Aloll= 710 =2kl MF Ao +SEl Y0 E FH|2| =2 Sl £4510] AH2510{0f LTt

2l SEdn

[e]]
|:|

SOLID COLOR

BUSAN
METROPOLITAN CITY

LINE TYPE

BUSAN
METROPOLITAN CITY

\()

SECTION TYPE

BUSAN
METROPOLITAN CITY
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BASIC SYSTEM 13

SIGNATURE (HORIZONTAL) ALK E MHoiae 2ERIS YRS 7|1Z00| mat kst HOZ 2} J7|s0ILt 820 SHA M Ho| 2
YR =22 AL ZRET BIHOZ ABY £ UAXE HHESIRELICE ATLKML 37|, HiZ|, Mah SS Q2 HASIO M= o &[0,
AlaL|X e g&Aloll= 7H0| =211 METHA|O =FE 0 S HH|2| 2 ZHol, ZA610] AH&SHo{0F LTt
2YL 8%y
BUSAN METROPOLITAN CITY
2A
1
B ] 2A
10A

=P Nl fe; I
Bavze
ol BUSAN METROPOLITAN CITY]
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BASIC SYSTEM

14

SIGNATURE (HORIZONTAL) ALIME Aotaer 2 0et
2YL £ ALK B HATOE ABY 4 UE
AlaL|X e g&Alol= 7to|ER

SOLID COLOR

BUSAN METROPOLITAN CITY

LINE TYPE

HA |
P
BUSAN METROPOLITAN CITY

SECTION TYPE

V‘
__— BUSAN METROPOLITAN CITY

45t 7| =0f wak &
|_||:f AlJL|XHe A

7I%0|Lf =0 %A HAFo| 1

Yo|= HAFBIO A = of £,
504 AHSSHOOF LI Ch.
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BASIC SYSTEM

15

SIGNATURE (VERTICAL)

=E AILKN Yotz

10A

3A

5.5A

o olxs
ol AXSH

=]
A
=

Mo

P
)

LICE AlITLIxie] 37, Hi2i], 444t
s,

J|50|Lt 250 DA HAI=o| 1
=2 Qlo|2 HABIo{ M= o |,
ZABH0] AL St0{0F BHL|CE,

7|0 what Feret Hoz 2

ol +25 nE HHl22 8

=/

2A

10A

HALZEOI A

A [
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BASIC SYSTEM

16

SOLID COLOR

SIGNATURE (VERTICAL) AJLRNE MHniaet 2DEAS U™ 7|F0f| mat Zebet HoR 2t 7|50|Lt 820 WA HAFo|1
=2 AJLH Mstxst BIHOZ AEY £ UAXZE HHLSIFRELICE A|TLKL| 37|, HiZ|, Mah SS Q2 HASIO M= o =[O,
AlaLIX e g&Aloll= 7t =2t METHA|O +=FE 0 S HH[| 2 =l =46}

Atgstofor gict.

LINETYPE

SECTION TYPE

4

ABoIA

—

Hage| &
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BASIC SYSTEM 17 SIGNATURE (VERTICAL)

E AILIN Yotz

BUSAN

METROPOLITAN CITY

10A

LIC AlALIxel 371, B2, e

Lot 71F0f wat Zghet A= 2t 7|S0[Lt 0 SHA| HAIF 0|
l, S Yol=2 HESIME ¢ HH,
fofK|of +~ZE Y0 S FH|Z = Sl, =25t0] AFgsto{of gLCh

2A

10A

2A

BUSAN

ETROPOLITAN CITY|
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Zo=Z 2t 7|S0|Lt 820 SHA| HA 0|2
MM Sg o2 HASIAME o =M,
AFE38H0{0F ZFLCY.

ATLIXE Moimet 2Telele YEs 7|F0| o2t xget

SIGNATURE (VERTICAL) 2y
DUHOE A 4 ALS NLSIAUSLICE ATLIXC| I, HI|, M
t

= AIOLAN Hotze 2oIRE
AlaL|X e g&Aloll= 7Ho| =211 ME MO =5 21 0E HH|2| 2 =l =450

[

BASIC SYSTEM 18

SOLID COLOR

BUSAN

METROPOLITAN CITY

SECTION TYPE

LINE TYPE —
_— 4

SRl Shos e

METROPOLITAN CITY
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BASIC SYSTEM 19 SIGNATURE (VERTICAL)

o3t Aoz 2
ZYE =2 AJLIN Motz |Ch AlTLIXS] 37, B2, A

7
A =
1o o

HEorlol +2E A0S Mz 2 ghh, 5

o> o
[

|SOILt =01 SEA| HAH0|:
o

= YOIZ HFSIOME o =,
20t AFESHO{OF BhLIC

oA

)

10A

= AR |
SOEFA|
BUSAN METROPOLITAN CITY

8A

2A

10A

=P Nl Je; |
SEFHA
A BUSAN METROPOLITAN CITY
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BASIC SYSTEM 20 SIGNATURE (VERTICAL) ATLHE Msiolact Zaetlg Y JIE0) ufet XEwt 20= 2t 7
2Y2 =2 AILIN Yot EE SN0 ABY 4+ UTE HYSIHALIC ALK 27, Iz, 44 52
AITLINS| S A= Ffo|Satel a0l + 2 2 S Hul2 2 e, 5

SOLID COLOR

Sl

BUSAN METROPOLITAN CITY

SECTION TYPE

4

S AL S AN
BUSAN METROPOLITAN CITY

BUSAN METROPOLITAN CITY

[SOILE 80 2HA MAI=o|n
S Q9|2 HZABIO A= o E|H,
A610] Abgsto{of Bt
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BASIC SYSTEM

21 ADDRESS BLOCK

T

0
o
H
|Z
12
4
o

10A

08
Ho
#
b
=
ne
41
0z

10A

FAHIE FE2 JE0I=et AT AFRE [ 0
XZMHE MQOHH |= HE OAIZM MAF SOl

mtor 0_>

IO
sfe)
fZBIL|CY.

2A
1

2A

SAEFA .

USAN METROPOLITAN CITY |

4A

47545 2AZHEA] HH T SYCHZE 1001
T.051.123.4567 F.051.123.4567
www.busan.go.kr

2.5A

BUSAN
ETROPOLITAN CITY

usan City Hall 1001, Jungang-daero, Yeonje-gu,
Busan, Republic of Korea 47545

T.051.123.4567 F.051.123.4567
www.busan.go.kr

Z X[ = A N E

ARYOIC}, 4 He

on

of

rr

3A

TA

4A
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BASIC SYSTEM 22 SYMBOL MARK USAGE WITH CI FOR‘GU’  S4HA| Alintae} Xt 7 AM0ISE B5H7| B 29 HRxstnt ASIEHOR ALgein
A7 A0S SEAE T ARz F4 o A= : ’
RN AN FHOIR AFBOHs 22 HAIQ

4A  4A

3A

TA

10A

3A
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BASIC SYSTEM 23 MAIN COLOR SYSTEM HEAMALL B Aol |Z2 ofo|HIEIE|S] 40| Sl 7|2 RARM £A| O[0[K|S & HEY 4 YT S Metsl
Mg MAQILICE MAto] EHS QMY D, 484 IRNA4T) oM WAOZ H¥S= 2 AXOZ oLt X8
£1 S 4OI4(PANTONE) SAIOR i3t 4 UALIC A4t EoH0] 210f ojHIo] 42{of

| o o
[t Mek Fod0 OlAIE XH0|7F LS = RAOLL Gl Al M2bol| 71E 2R B M4 H3d0| | =5 St0{OF BfL| Tt

BUSAN GLOBAL LIGHT BLUE

Process Color

€90/ M30
PANTONE + Solid Coated RGB Color
PANTONE 2925C R25, G179, B255 #19b3ff
Color Tone
10% 20% 30% 40%
BUSAN OPEN VIOLET

Process Color

C75/M100
PANTONE + Solid Coated RGB Color
PANTONE 2597C R64, G103, B255 #4000ff
Color Tone
10% 20% 30%
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BASIC SYSTEM 24 MAIN COLOR SYSTEM M2 BAZHA H|IFL OLO|HIE|E|2| SHAMO| == 7|2 QAZM EA| O|0|X|E & W 4= AT T MEHE
MMy MARULITH M| HAR QMU B2, 4HM T2N|A(4E) Q1M HACZ BHSH= US HECR SiLt HE
k|2l E-dofl w2t XY E EAHQIM(PANTONE) HAIOZ HHHS = JUFLICE Mek Hodof Lo ThK|2l HZ{of

w2 AAF o0 O Mt X10|7F US 4= AL O A E A Aof 7 2T e Mt #H0| | == SHofof BfLCh

BUSAN ORIGINAL BLUE

Process Color

€100/ M80
PANTONE + Solid Coated RGB Color
PANTONE 2728C RO, G51, B255 #0033ff
Color Tone
10% 20% 30%

BUSAN DYNAMIC MAGENTA

Process Color

M100
PANTONE + Solid Coated RGB Color
PANTONE 226C R255, GO, B255 #ff0off
Color Tone
10% 20% 30% 40% 50%
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BASIC SYSTEM 25 SUB COLOR SYSTEM SEMALS B H|Z Of0|HEE|S| 40| Bl 7|2 QAR TA| O|0|XIS B MY £ YTE Metl
EEJUN MAQILICEL MAQ| BHS QMY FS, 424 TRNAME) A4 YHOR BHSH= 1S HXOR siLt X
ME o

e & = YA
oiA|e] EAof| wh2t X El HMOIM(PANTONE) HAlOZ HHE & QUELI|CH MA Hoof Q10f DHK|S| Ao
[t Mek 70 O|AIE X0 7F LS = RAOLL Gl Al M 2ol 71E 2F B M4 H3d0| | =5 510{0F BfL| Tt

BUSAN LIGHT PURPLE BUSAN WARM GRAY BUSAN GOLD SAND
€30, M50 C10, M10, Y10, K20 €20, M30, Y50
PANTONE 2573C PANTONE Warm GRAY 2C PANTONE 4665C

BUSAN SEA BUSAN SILVER BUSAN GOLD
C30,Y15
PANTONE 3105C PANTONE 877C PANTONE 872C
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Lc.

b

=

2 giLch agiLt

toHoF

.
o

ol Zst{ M &

]

LTt

2 SOl HAIE o]2l2|

SYMBOL COLOR REGULATION

FULL COLOR
SOLID COLOR

26

BASIC SYSTEM

ool AHS

1
33
<+
ol
ofo

N

At

o
=

Jz2tefo]

BUSAN GOLD

i AL AR

BUSAN GOLD

V|

BUSAN SILVER

HAAE

ol
<+
wlr

BUSAN SILVER

BLACK

BLACK

NEGATIVE

B2 40| of

NEGATIVE

LINE TYPE

SECTION TYPE

V'

2
=]

LA

ol
<k
ulr

HAAE

ol
<
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BASIC SYSTEM 27 SYMBOL COLOR VARIATION

OfA| AlID}2 A IS SIAY Htetof TR A A 42
AlEH AHAISIS Al
o2 1o=20

2 E 7|2 RO Z B Ct J2Lt Mg ohiK|e|
fghof [t Zget Feol= 2 ol Ml MaEE =3
| =
H

o

=
Foll 310 MEeLICh My2 I 2R AFgSHH
] Moz MBY 4 AZE Fst0{oF
o

5104 AFE3tO{0F LTt

4
re o

M=ol w2t 7S4S oLt o|o|X|ol 22t et

9| IS
L AHA kg A HEEFAMO| =t H i S T2qoljOfF SHH, HHEA| 22| HA 2L &

oo oR Jm Hm

T
[a]
D

FULL COLOR SOLID COLOR LINE TYPE SECTION TYPE NEGATIVE BLACK BUSAN SILVER BUSAN GOLD NEGATIVE BLACK BUSAN SILVER BUSAN GOLD

= ~ =2 E 2 B

\

BUSAN DYNAMIC MAGENTA

BUSAN OPEN VIOLET

BUSAN GLOBAL LIGHT BLUE

BUSAN ORIGINAL BLUE

BUSAN LIGHT PURPLE

W W W
W wNwW
W W

[

W W W
W wWwW

W

BUSAN SILVER

BUSAN GOLD
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BASIC SYSTEM

28 UNICOLOR USAGE CHM o|O|X|Qt A2 HiErE 28T AR0= 2 o MAIS =Xl He Halo] WE F™o| Foto]
R HBILICE EHY B8 HTO| Wet JIENS UL o[0jX|) E2S X2E & YO0 A HHHOR
ABE £ QU F FO[SI00f BHL|CH
Black 10% Black 20% Black 30%

Black 40% Black 50% Black 60%

Black 70% Black 80% Black 90%

HEA| CI7t B B E = = HRIE A8 3T
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BASIC SYSTEM 29 MINIMUM SIZE A& ME FE2 BUZHA H|F Oto|HIE[E|S] O|O[X|of &40] LOLIX| gk %209 37|E ¥t
A AEAE AYULICH ME Al OhM| &Z2l E4¢ 75 4ut Hel, 40| HH0| LOJLIX| ghi= Bl LHOIA AFESHO{0F
gck
SELE]

EJ_'_EI'OI
2mm [ HAEYAl - 1.2mm [ - BUSANMETROPOLITANCITY:
nexgt
5mm [ . HAlR 5mm [ ‘ BUSAN (=] n}
- 4 Tj_tg,cfﬂl,*l - _METROPOLITAN CITY_ _ mm _I_Al_rgo_:!*l
. _ _BUSAN METBOPOLITAN CITY _ _
Hotx=g
9mm ' 10mm ' '
HAparol A BUSAN 14mm
fffffffffffff . _METROPOLITAN CITY H ALk A
T o
- - - - BUSAN METROPOLITANCITY _ _ _
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Ol AIJLIEE. Gl A|

1
=

t

.
O

2y A sk7[915t ArgE =X

OlLt HENTH B Aty 2

AHAF
=]

o
o

MEZAIH

INCORRECT USAGE

MESXHE

30

BASIC SYSTEM

Off GilA|El Zd2 oLt

H

=1
=]

2 Mol A8 S SYLICh 2

AEY0| R & OfL|2} o|O|X|

ol

2 Agst 23S

& A

Ct2 21Et

[
T

ol

pl
i

0
or
jol

K1

U2 EH|FE|IE &

Jar
Tk H0
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BASIC SYSTEM 31

EMBLEM (BASIC) Ase BMYA 1R2| 7k MYt HRLHOIM H1tE Jrhssts 7|5S FLICH ASHS AT,
A= M 7 59| ZES T2 MF S B9 JHKI7}H A= otolHol| Sretod ALESHH M8 Al matHQl EfelS
X ™ot Mefoto] ZgetLct.
YR = g2z
|
N8 g

?(\/ \:,(/

WYShg

v
|
&)
e
<

4 A
& \
TR PO\«

LOGOTYPE GRAY
M10/ K80
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BASIC SYSTEM 32 EMBLEM (VARIATION)
.l

Az S 10| JHIS HEeln AHRLF0IM 21t Stietsts YIS S Bt Aze o
R M% Y Sol TES B2 AT S 2F| It 2l ofojol hstel Argtn X8 Al ZuHEel £
P Mejotol LIt

i3 i 3
7 o 7 7
v c v v
— = — —
(&) > &) (&)
> 4 3 >
A2 A2 A2
@@7 \’\«
Rop©O
S
eV P Ay

@ V00 @ cr5/m00
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i

ol
Et ZAl0M

Busan is good2 24

SLOGAN RATIO

Erpe
ECPe

‘1 ptof2}

™~

ol
ul

il

o/t

M7 =0|1(Global) EMRL=(0riginal) ZHAAQ1(Open), CHOILK

2X

oX

2X

5X

53.3X



BASIC SYSTEM

34 SLOGAN BASIC

SR 7|2Y

SLOGAN BASIC

Busan
isgood

F4t0l2t S

o rlo
4
r
o
12
>
d

o
N
A
N
Rai
ikl
=
1M
ox
=t
0x

re on

o Mo
>
a3
bl
%a
fot
ic]
1
|0

|0 HU
°
m
=
N
4o
Ot
2
>
oo
Ot
rir
0
ox
=l
Rl

Wg XEH2=Z FXslof Lct.
St0] 2 70| w2t Yot A ALg5Ho{of LTt

SOLID COLOR

BUSAN DYNAMIC MAGENTA
M100

10A

Busan
isgood

gato[2t Fet

Busan
is gooa

5A

@ Vo0 @ cs5/Mvi0
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BASIC SYSTEM 35 SLOGAN (HORIZONTAL) S2U2 FLFGATE I 74, A, HHlY S8 AMAH 3 22X 2 LIEHLT| 2|5t AMgst= SEOIA
SE2UHIIEY SESYUCH SAEHEE AS0IA SFHY O[0[XIE oo F1 OARE XEHZ {X[sH0F LTt
2t o=, e 8l QHE SO0 e of0]X| &4 YXIS 2I5t0] 2 7Fol| w2t F2SHA| ALZ5H0{oF LTt

GRAY COLOR A
5A
2A
3A
SOLID COLOR B ® I
gLtol2f £0t
GRADATION

Busan is good

Harol2t St

BRAND DESIGN GUIDELINES _ 49



BASIC SYSTEM 36 SLOGAN (KOREAN) SEAS SIS} 7HE 74K, B, AN S2 A2 8 SUE O Z LIERNT| 9I3t0] AFR3H= HAO|R}
220 2EY MEZQILICH TA|EAMEE AZIS0l|AH 2FEEQ! o[0|X|E A a
2t of 2, e 3l QHR S0 e o|0]X| 24 K| E 9|

2

i
o
il
|0
Hu
>
o
>
HU
kl
m
o
n
Rl
re
>
oo

ToRMoER EolaEd

T oRMOER  HMol EC)

MOIEZR  Eao|g &

g1}
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BASIC SYSTEM

37 SLOGAN BOX TYPE

S22 dad

SLOGAN BOX TYPE

Busan
is 000

=to|at Bt

SOLID COLOR

FEL 7EAL, ETHE, HHlY S5
ol 0

BUSAN DYNAMIC MAGENTA

M100

Busan
is good

Stol2t BCt

mo @ Mm100

8A

X&HO=Z FXISHOF ghLICf.
eS| AFE3H0{oF ZfL Tt

@ cis5/vi00
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BASIC SYSTEM 38 SLOGAN VARIATION S2U2 FUFFA7
Al o

527 284

N
A
N
Rai
ikl
=
1M
o
2t
0x
ro on
o Mo
>
1y
bl
s
fot
ic]
1
|0
|2 HU
°
m
=
N
o
Ot
2
>
oo
Ot
rir
02
ox
=l
Rl

Ag XEH2=Z |Xslof SLct.
St0] 2 70| w2t YefstA| AFg5Ho{of LT

SLOGAN VARIATION SOLID COLOR GRADATION

BUSAN DYNAMIC MAGENTA
M100

Busan Busan

Busan - o
isgood e—

@ Vo0 @ cs/Mv100
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BASIC SYSTEM

39 SLOGAN BOX TYPE VARIATION

s271 ur B8

SLOGAN BOX TYPE VARIATION

Busan
is 000

SOLID COLOR

BUSAN DYNAMIC MAGENTA
M100

Busan
is good

WE XEH2=Z FXslof SLct.
St0] 2 70| w2t Yot A ALg5Ho{of LTt

GRADATION

Busan
is good

®vo @ vio @ 50
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BASIC SYSTEM

40 SLOGAN (SIGNATURE)

2 MILN 2EE

Busan
is QOO0

HAro|2f £CF

Busan
isQood

Busan
isQood

HXFO[af 2=

1A
5A
8A

11
oo

Busan
isQood

Busan
isQood

HXFO[2F s =

ZHE 7HR], BAE, HHE S8 A2 2 2uE o 2 LIEHET| 9{5H0] AHg st FEO|Xt
A a

[&XMo= |FX[sHoF gLct.
FoLA| A& StooF STt

ol
njo
oF >

SOl IHE O|0[X| &4 YXIE

o o

Ot
2
rir
=1
oz
=2
o
0z
J

Busan
is QOood

Busan

isQood
éﬁm{e Chakra Petch SemiBold

EXO[gf AAZSPI[ ECh ELAND Z0|A Medium
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BASIC SYSTEM

41

SLOGAN (SIGNATURE) S22 BAZSA7
A o

al t7
S22 AOLN HSZEY AESYULICH TAEHM
B LI

— Chakra Petch Regular
| ELAND Z%0|A Medium

2A
4A
2A
2L4ol2t A2 ET 2A

BUSG““WORK

isQO0d  ..nuens

BusanExpQ

IS QOOC] -

FEL ZHX], ZRE, EA|
EE ARSI SEHY O|'3|7(|
UHEkAf off =, e 8l Qg Sof e 0|0[X| &

f tLHZ| 218t0] Argst= HEOIAL

XN&HQ2 FX[6HOF gfLC.

YA A8 SH0{O0F BILICY.
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BASIC SYSTEM 42 SLOGAN (SIGNATURE) S2U2 BUFFA L
S22 NILN 7IEH HESYULICL ZAIEMEE AES0lA 3EFe! oln|

ZHE 7HR], BAE, HHE S8 A2 2 2uE o 2 LIEHET| 9{5H0] AHg st FEO|Xt
SRR a
HEkAf off =, HE Bl QEHE SOl W o|0|X]| &4 YX|E

WS XN&HOZ FX[sHOF RLICh
Sto] 2 7o et HekstA| Argstofof gLtk

— Chakra Petch SemiBold
| ELAND Z0|A Medium

Busan is good .. WORK

Busan is good . EXPO
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BASIC SYSTEM 43 MINIMUM SIZE &

& AME fE2 FAEHA| B[ OfO[HIE|E|Q| O|OIX[0 &&f0] HOJLIX| b= %40 37|E A
A A2RE AYULICH ME Al OiM| 2tE82| SEdd Tt=dat HEl, Ayo| HH0| LOILIX| gh= Bl LHOIA ALE3HO{0F
g
2y 712y DES-
2mm [ Busenisgood "Busan - ’
7mm isgood Busan
B 16mm isgood
2mm [ HMORR

o EL 12mm isQood

=TEED
el s QOO0d

Sito2t Eot
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BASIC SYSTEM a4 SLOGAN (SIGNATURE-MARKETING) S2U2 FLFGATE I 74, A, HHlY S8 AMAH 3 22X 2 LIEHLT| 2|5t Argst= SEOIA
AlALIA oA & HYSYLICH ZAEHEE AZISoAH SFZQ oln| C a
2t o=, e 8l & Sof IHE o|0|X| 24 YRS

i

GRAY COLOR

Big Big Busan Busenls Qood
Big Big Busan Busanls Qood
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BASIC SYSTEM

45 TYPEFACE (KOREAN)
22 NEMH(H2L)

ELAND Z0|A Light
ELAND 0|4 Medium
ELAND X0|A Bold

01234567890
l@#$%"&*()_+{}:"O7

22 XNFAMHE MM RO JCHXQI 0|0|X|E 7HX|1 lonf, ZTERntel A 3
2I5t0f ELAND Z£0|AM|E 286t Z BIL|CE ELAND Z0|AKM|= s =2telofLt BA|, 2=

2aEYLCH

s AN 7S
o 28 S0f A8

O ox
re mo

B AR 0ja)2
QADLE AE] 84

Download Address
https://www.sandollcloud.com/font/15709.html

HAKS MO 2, HICE} OFECHR 28 23HEAI0YIE BT EAIS
M5hn Qs IS 20 SRS HIRE HHo| MO FRun Qi
Ol EAIE X9 23t 850 X0 M HES 5t YAUCEL BAL 52
2|20 2HET0IYIS BUCH 2 YUXIS A ST offel
SSobx|ojo] X B HES & 4 U FU

example : ELAND £0|A Medium 12pt
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BASIC SYSTEM 46 TYPEFACE (ENGLISH) TE NEMA= MEdE HIYLZ WAl o|0[X|E 7HX| AL, ZIERINe| 4 HAlY 7t54dS
A2 XFHMH(H=2E) 9|5t0] Chakra PetchH|E 2838t S BLICt Chakra PetchXl= s S2tl0[Lt £x, Zxe &2 Sof A6t
2aEYLCH

Chakra Petch Thin
Chakra Petch
Chakra Petch Medium

Download Address

Chakra Petch Semi Bold https://fonts.google.com/specimen/Chakra+Petch
Chakra Petch Bold

01234567890 Busan, a city with beautiful mountains, rivers and the sea, is also

. " an important cultural city. With the Nakdonggang River borderin
!@#$%A8 []—+{}: <>7? the cﬁcg and picturesqug scenery gaininggr?atic?nwide attentior?,
like that found in Haeundae, the city serves as a major nexus of
cultural activities in the region. Busan is also Korea's first interna-
tional port city. Its location enables the city to serve as a main
gateway for the Korean Peninsula as well as the rest of the North-
east Asian region.

example : Chakra Petch Regular 12pt
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BASIC SYSTEM

a7 TYPEFACE

KEMH (=

Noto Sans KR Thin
Noto Sans KR Light

HOQ
|__|'_-

Noto Sans KR Regular
Noto Sans KR Medium
Noto Sans KR Bold

Noto Sans KR Bla

01234567890
|@#S%"&*()_+

ck

{}:”<>?

X™EMH= 20EIYS| &% HAAME 215H0 Noto Sans KR MHI% 22t 2 3iCt Noto Sans KR Thin, Noto
Sans KR Light, Noto Sans KR Regularfl= 7t=40]| Z0t 7| 2&0|Lt T4 -2 E S0 AH835t7| ECL Noto
Sans KR Medium#|& AX|=0i| At&3%t7| Z2M, Noto Sans KR Bold, Noto Sans KR BlackHl= 8| =210|Lt
X -Zxe 22 S0l ArgotH ZatH Lt

Noto Sans KR

Download Address
https://fonts.google.com/noto/specimen/Noto+Sans+KR

Hib2 MO Z, HICEL OS2 2% 2ot A0[7|E LIt ZASE
Hotd = H4sZa 20 E RS BE0| H=Moz F=ET = 0f
EA=E XY Z8t 2E £ HE Y-S 5t ASLICH

Busan, a city with beautiful mountains, rivers and the sea, is also an
important cultural city. With the Nakdonggang River bordering the
city and picturesque scenery gaining nationwide attention, like that
found in Haeundae, the city serves as a major nexus of cultural
activities in the region.

example : Noto Sans KR Regular 12pt
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BASIC SYSTEM 48

10A

10A

3A

A

SIGNATURE

= AOLINE H2py of2f 7p| E200) Sefete] ALSE 4 YEE Agotae 2t
47|12 A A ALK Ast7|2te| 2 NEIRIS AN 7

A

o

of
|Z of2h Zedt Ao = HAMO| 2 2WFOZ 2t 7|50[Lt =00 %7 ALY

2A

8A
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f of2] 7tx|

T 2EA
"o

EAA ARHAS] AITLNE

SIGNATURE

439

BASIC SYSTEM

OJL} L0l SEA| At

=
=)

Z MAXO|D RAMOZ 2} 7|

ol

t S LT

10
ol

I

N

i
™

=l

4
Rrr

BUSAN AGRICULTURAL TECHNOLOGY CENTER

I SARoIAlED| S HIES

BUSAN PUBLIC HEALTH AND ENVIRONMENT RESEARCH INSTITUTE

I SArein H21g o)

BUSAN HUMAN RESOURCE DEVELOPMENT CENTER

I Sarmot A olx el

BUSAN NAKDONG RIVER PROJECT MANAGEMENT OFFICE

P Samo g anaey

D 2

lA -

HAl0f

TLCoA

BUSAN WOMEN'S CUL

H A2t

SEOUL HEADQUARTERS, BUSAN METROPOLITAN CITY

R LT

BUSAN CHUNGYEOLSA ADMINISTRATION CENTER

P SAmA S YA AR A

SAIE2

=
=

VEHICLE REGISTRATION OFFICE

o M

USAN

HALFOIA| KF2E
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BASIC SYSTEM

SIGNATURE

Alga AOLN =38 28 &2z

50

HARYOA IS A R AL A

BUSAN SPORTS FACILITIES MANAGEMENT OFFICE

FUHSHAZEZA P2 (A 2

BUSAN GREEN URBAN GARDENING WORK CENTER

HALOIA| S BEREB|ARRI

BUSAN SOUTH PORT MANAGEMENT OFFICE

SHSHAHI0 S oS E0HA T2 A

BUSAN BANYEO AGRICULTURAL PRODUCTS WHOLESALE MARKET MANAGEMENT OFFICE

HARRCIA| AAR| AR A

BUSAN MARINE FISHERIES RESOURCES RESEARCH INSTITUTE

A4l NILIHE H2iy ofef hX| E200) Rerstol A8 4 =S Aopaet 2t Aotz
Q2 YN 7IZ Off Zefet HOR NZNOIN BAHOE 2t J|S0lLt SR I A 4+ AU
AALIC

(=] i =1 A (=]
i R T = e s B Bt |
BUSAN GEUMNYEONSAN YOUTH TRAINING INSTITUTE

H A CIA| AMOFHAIBAL Y A

BUSAN CONSTRUCTION SAFETY TEST OFFICE

HALOIA| 912 s M S SO AR AR

BUSAN EOMGUNG AGRICULTURAL PRODUCTS WHOLESALE MARKET MANAGEMENT OFFICE

SN DM NS SA SR AHL

BUSAN FACILITY MANAGEMENT OFFICE FOR THE DISTRIBUTION OF INTERNATIONAL FISHERIES PRODUCTS

HIALZIOIA| S B AJH] A MIE]

BUSAN TRANSPORTATION INFORMATION CENTER
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f of2] 7x|

2FA
o

q

x
(il

EAA ARHAS] AITLNE

SIGNATURE

51

BASIC SYSTEM

OJL} L0l SEA| At

=
=)

Z MAXO|D RAMOZ 2} 7|

ol

t S LI

I

N

i
™

=l

4
Rrr

il
NTER

CE

BRAND DESIGN GUIDELINES _ 65

oAl Ol =

R

BN A2 | =HIE
HA

BUSAN AGRICULTURAL TECHNOLOGY CENTER
HAlR E2kn =]
BUSAN NAKDONG RIVER PROJECT MANAGEMENT OFFICE

BUSAN WOMEN'S CULTURAL

HAlR ad |l a A
HMEAHASHAIHAZAIR A

BUSAN CHUNGYEOLSA ADMINISTRATION CENTER

SAH

=
o=

PN R

HAROIA| 2 B2
T -

BUSAN PUBLIC HEALTH AND ENVIRONMENT RESEARCH INSTITUTE
BUSAN VEHICLE REGISTRATION OFFICE

HA

BUSAN HUMAN RESOURCE DEVELOPMENT CENTER
SEOUL HEADQUARTERS, BUSAN METROPOLITAN CITY

1ALl Ol X} S
HAIOIA| SR




BASIC SYSTEM 52 SIGNATURE

Al ALK 2

oo | K=
SIS Al DA Ar G2
USAN SPORTS FACILITIES MANAGEMENT OFFICE

S HA AL AT A A
BUSAN CONSTRUCTION SAFETY TEST OFFICE

o T AlS ]
SMGHA oS S EO| A T2 ALE 2
BUSAN BANYEO AGRICULTURAL PRODUCTS WHOLESALE MARKET MANAGEMENT OFFICE

EXN

SAZ A ST H | A HE]
BUSAN TRANSPORTATION INFORMATION CENTER

HARA] ARRIA0] ALK Hapy
2 =g Motxg ZTElIS AR 7|E o2l =By
JHesteLIc

At

ENT OFFICE

>
oE
2

3 IJI:
3 oo
v
s

BHGAA M| 2 tERS

BUSAN FACILITY MANAGEMENT OFFICE FOR THE DISTRIBUTION OF INTERNATIONAL FISHERIES PRODUCTS

of2] 7HX| =0l Fefsto] A 8Y £ JUEE MY
oz HAxo|n FIHOZ 2t 7|S0|Lt 8

Al 2E AL

EC AP AI A

URBAN GARDENING WORK CENTER

3
AR IE
BUSAN GREEN

i

SN IA A SUS 0| A TS A Y2

BUSAN EOMGUNG AGRICULTURAL PRODUCTS WHOLESALE MARKET MANAGEMENT OFFICE

n (o]
HAUGIA SM UG RA
BUSAN MARINE FISHERIES RESOURCES RESEARCH INSTITUTE
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BASIC SYSTEM 53 GRAPHICS MOTIF TRHEZE|Z= SEE| FHAH0| e7&= UiHol AI8sts R4ZM HE0jHQ E/IE =01

Exi2

o=

JefjmRElx LoA7|E e St SAo| RAZHAS] SUE O|0|XE EYsts 2aLTh JHHZE|T A Al
=l

MEohHol =FE M0 S YH|H 2 e, 2510 AFZSH=F gLt

Basic Module

_?_ Do szg I
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BASIC SYSTEM

GRAPHICS MOTIF
JefjERE[T

712d

JYLREmE SHe| FAN0| RS OjHO) A8t RARN HBUHS E9IS Holn S3
BT S BT SAO| LAY SUE Ol0XIE HASH RAYLICL IHLDET A
HEH O 228 DS FH[|2 2Heh, SA0H01 ALGSHES BILIC

om
2> 1o
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BASIC SYSTEM

55 BORDER LINE

gzl
NEZE
Basic Module
7 —
-
\ \
_—
= —

AVRAVITAVVAVI VAV VAVIVAVAVAVAVAVIVAVAVAVIVAVAVANG
z

[AVAVAVAVAVANAVAY
(VAVAFAVAVAVAY)

/\

SVAVRVAVAVAVAVAVAVAVAVAVAVAVAVAVAVAVAVAVRVAVRVAVRVAVRVAVAVARRVAVAVAVAN

AV AV P AV AV AV P AVA VAV VAVA VAV VAVAVAVI VAV VAVAVAVAVAVA VAV VAVA VAV VAVAVAVIVAVAVAVIPAVAVAVA VAN
z

ANANNANANANANNANANANNANANANANNNANANNANANANNANNIN

=Ciziel2 FAMO| RTE|S THHO) ALZSHE R424 HB0He E9IS £0|T SHE LTI
BTt SAI0 £AAS SUE 0|0|XIS B 24 g
C

ZH[3H = 2T, =2510] AHSSI == FLICt
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